{ | SUBJECT :- PRINCIPLES OF MARKE

| CASE STUDY :- HEALTH AWARENE:

HEALTH AWARENESS AND KNOWLEDGE OF THE SL
DWELLERS

INTRODUTION :-

= Health is the prime concemn for all the walks of life . The slum dwelle,

vuinerable in this regard and they are far away from getting minimum
healthcare services .




-

SOLUTION ON HEALTH AWARENESS
= 1. Increasing literacy rate .
= 2. Establishing low price healthcare cenfi
= 3. Help the dwellers to increase their
earnmgs -

OBJECTIVES OF HEALTH AWARENESS
= Highlights the economic and social conditions of the slum dw
= |dentify rural people knowledge about available healthcare s¢

and their uses.
= Evaluate the rural peoples level of satisfaction regarding pub

private health facilities .
= Analyze rural peoples awareness and knowledge about the pr

healthcare.
= Analyze rural peoples knowledge about the preventive health




PREVENTIVE MEASURES OF HEALTH A WARENESS

- Profit sharing or low interest based group mic.

| credit programs further could be replicated for
services provision in the slum area like ,install;
water point, common toilet facility , electricity
solid waste bin efc.....

!

_ GHealthy Living - .

CONCLUSION :-

= |t is apparent from the discussions that due to inad
preventive and curative health facilities the poor dv
compelled to live in a highly unhygienic and degrad
in highly unhygienic and degraded environment . Hc
there are growing trends of health awareness amot
poor and they are also willing to pay more for bette
healthcare if it is affordable .However there is seric
knowledge among the dwellers about basic prevent
care.
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SRI AURBINDO COLLEGE
| PRINCIPLES OF MARKETING
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PROBLEMS FACED BY VILLAGE SCHOOLS

LACK OF INFRASTRUCTURE:

& Many schools in roral India lack proper infrastructure fociiities. Due o the lack of basic
classrcom fumiture in many schools, Kids have 1o sit an the floor far their classes, In some

schools, because of the non-availatility of rooms, students are compelled to sit under the open
tky ond foke theilr classes.

Y

Gaining prirnary computer education is shill a dream for many kids studying In rural India
becouse of non-availability of computer lobs in schools. Sports pioy on an essenfialele In

department of child's overall personality, for that itis essential that every compound has o
playaround wilh it.

he RIE Act of 2009 also suggests thal every school should try to provide a playground within
the boundaries of the compound, However, the reality remains that many schools in roral india
don't have a proper playground for kids to play and do some physical activities,

Another basic facility that rural schoals in India lock are the availability of woshrooms. Because

of the non-availabilty of washrooms, female studants tend avoid schaaols, Whichis not a good
sign for our couniry.

v

® The non-gvailabflity of basic infrastructure and accessorles related ta teaching ohs led o
reduced altendance in schools in real India. thus reducing the quality of education.

DEFICIENCY OF FUNDS

Unavailability of funds in schools of rural India to buy basic infrastructure such as
benches, blackboards, ete, is one of the severe hurdles in the proper [unctioning of schools

OTHER PROBLEMS

Non availability of teachers

= Since schools in rural India lack proper infrastructure and basic facilities, teachers preler
f teaching in urban areas and avoid schools in rural India.

= Moreover, private schools in cities offer lucrative salaries to teachers whereas the salary

of teachers in villages is less hence making it obvious for teachers to prefer teaching in
schools in cities.

= Apart from the lack of basic facililies. teachers in rural schools have to handle non-

teachirig roles as well, such as giving election duty during the election period. Many
fimes'teachers have to visit remote areas to conduct elections.

issues of absenteeism of teachers in rural areas has also become very comman,
entually hampering the education of students.

% st ol Sahaals

The number of schools in rural India is very less in comparison fo schools in urban areas.
Mast of the patches of the city have schools, which makes education more accessible.
However, the is not the case in rural India.

Students in ruial areas have to travel to far-flung places in order to reach Jhﬁig.ichoul
ecause of the non- transportation in rural areas. P L
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Lack ol Technology

= Todoy we live in a fechnology-driven world and the education systemn of today also
relies heavily on modern-day technology.

= Unlike schools of urban India, schools of rural India are not well equipped with basic
modem-day gadgets such as a computer, availability of high-speed intemet, eic.

= The way of teaching in rural schoals is still primitive and does not focus on the overall

development of students by adopling modern ways of teaching like concept
learning.

‘H;m o hmproye the Fdocation System of Schicols in Duaral India

Sipte we have already discussed in detail the various shortcomings of schools in rural
diq, it is time for us to talk obout the ways of improving the education system of rural
India so as fa help rural students come on par with the urban students.

Listed below are some of the ways 1o improve the education syslem of rural India.
U Increase the Number of Schools

0O Make Use of Modermn-day Technology

0 Focus on Conceptual and Practical Knowledge

Q 3cholarship Programs

O Maotivate Teachers

Inereanse the sumber ol Sahuels

For kids to enroll in the school government needs 1o set up more
educafional institutions with minimal fees. The Scarcity of schools in rural India makes it
difficult for the students of remale areas to reach school ond learn. If more schools are
set up, ond parents in rural India are promoted to send their kids to schools, It surely will
f improve the education level of rural India. For those who come from a very low financial

cackaround, the gavermnment should provide free texibooks, laboratory faciifies, and
other perks so the education doesn't seem like o burden to their parents. Special focus
should be laid on enhancing the education level of gitls in rural India,

Atatbor Uses o Moderm-alay Ted Do loey

Ta enhance the education system of rural India, it is the need of the hour to
focus on technology and its benetits. The world we live in is technology-driven.
Thereiore, for kids -'?l(FL.'FGl India 1o be able to compete al the natiendl and intemational
jevel it is exiremely important to have basic knowledge about the use of fechnology.
Basic knowledge of technology of computer and other benefits of fechnology should
be taught 1o the students of rural India. Teachers can use innovative ways of teaching
1o make leaming more enjoyable for students with the help of technology. Projectors,
FowerPoint presentalions can be used o aitracts students,

Foonss o Corvgegedenanl avendd porand 0d anl Bonwe wleglege

The education Systerm of rural India doesn't focus on practical knowledge:
rather, il's more about role learning and facts leaming. Teachers need 1o change the
way of le cching and focus more on conceptual leaming and practical krewledge.
Eote learning is not every-ones cup of fea and dossn't help kids in improving their
praciical leaming. Therefore, the locus should be loid on clearing basic concepts at the
very beginning with the help of praciical examples.
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Scholarship Dregrams

To appreciate the efforts of students and to motivale them to excelin
academics and exiracurricular activilies, some fype of scholarships either in the form of
gifts or books should be given to those who pertorm well in their class or school, This
would mofivate other kids as well to improve their performance.

| M tivarle Teadhers

Teachers play a most important role in shaping the students® fulure. If
leachers are molivaied ond well satisfied with their teaching job. naturally, they will give
heir 100% while teaching. However if feachers are deprived of basic amerities and
have lass salary, they will lack the motivation to give their best. The government needs
o lgy focus on the basic demands of teachers and motivaie them in g way fhat thay
reglize their importance in shaping India's future,

Iui:um Taken by the Covermment te Enhance the Fducation System of Dural
nd

It is an undeniable fact that educaotional ploys the mest important rote in
shaping ona's fulure. To promote the importance of education in India, the pinistry of
aw and Justice had infroduced 'The Righ! of Children to Free and Compulsory
Education act, 2009'. This act was infreduced 1o provide free and compulsony
education to oll children between the ages of six to fourleen vears,

Apart from this, many initiatives have besn infroduced by the Govemment
of India ta pramote the impaoriance of education and moke it ocoessible for every child
of Indic. Some of the initiatives taken by the govemment to improve the education
systerm of schools inrural India are listed below:!

Lok Jumnbvish Drcjedct

This project has 75 blocks that cover population. Lok Jumbish works in coordination
with government agencies, teachers, NGOs, elected representatives, and other
people who promole universalization of primary education,

A process rather than a Product Approach

2

Fartnership

Decentralization Functioning

&

Fartnership Learning
Integration with the Mainstream Education System

Flexibility of Managemen

Formulaling Several Levels of Leadership
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Shiksiia Farmi Droiect

SEP prolect is being implemented since 1987, with assislance from the Swedish Internalicnal
Development Cooperation Agency (1AL, This project gims at universalizafion and gualifative
improvement of primary education in the remote villoges of Rajosthan, with a special foous oy on
girls. Shiksha Karmi Project, at present, cavers over 1, 50.000 Students in 1,785 schools, Which
nvolves over 4,271 Shiksha Earmis.

St val STrlkoshia alsbvivam (WaA)

Theoim of Illi[]‘r-".l-}r-'_:|--.|:.-'_.=|<. thot cll children betw
on ecucotion. This Ab
chifciren with special neads

een the age group of &-14 years should recelve
-overs the whicle couniry with special emphasis on gif educalion ond

Fhe satiomal U roerannnmse o O sotrF0 el Sooeeve 00 G0 1 risesary Daueatia RS THITEN TR |
retrarnnnane)

Thirprogramme was introduced on 157 A Iqust 1925, with an aim to increase the rietention of
i g them ree nofitious meals every doy inschool, Under I meat

5 ottending the schoaols are given cocked meals of |100gms
ation of this scheme showed positive résulfs, and the retention of
creosed

nen

Eveiy day, The img
siuglents in schools i

Fhoelive Donmddation®s € Diedtives B0 Fofnn e the Do ation Avaleom of Ssahwoo s in Dusrad
Inelia

The importance of education in everyone's lile is a well-kniow lact. For any country to develop, s

essentialtor that couniry to have o robust education systemn. Sadly, o major popuiation of india,

which resices in rural areas, Is deprived of basic education rghits and faciilties. We of Hindrise

Foundation realize the Importance of education in shoping our countny's uture

As we are oware of the fact, there i o huge gop belween rural and wban

alion syslem, our volurteers at Hindrise Social Welfare Foundafion fake this responsibility of
ng this gap ond creale a camman platform onibyl g students across the couning:

Uur NGO plans to start schools with all Basic amenities and quality education in rural areas of the country. All

those kids who have been deprived of basic education facilities will be provided guality education, which shall
choese the right career path for themselves and eventually support their family and people of their
ge.

We begin this venture of our organization of setting up schools in rural India by establishing
mini-schools in villages. Gradually when our venture gains momentum, we will be establishing schools with
rld class facilities and infrastructure.

unmumnineg Up

For our NGO to gain Success in our venture of imparting education to the underprivileged, we seek
onations from those of you are settled in a thriving career or a business. I you have and you can, then you
hould definitely donate because that’s what life is all about, helping people in need, isn't it? We shall also be
eeking guidance from Government agencies to help us maneuver our way through administrative
spansifilities entailed in establishing schools in rural India.

r to make Ind 1 great, we all should together join our hands and try to do our bit even through the

t of possible contributions. As of now, let’s start with educating the underprivileged.

Is education important in rural arcas ?

tion creates new employment opportunities. If people in rural areas will get high-quality education, then

e able to become more eligible for both public and private sectors. Most of the rural households are
with the Problem Of Poverty and it becomes extremely essential for them to get a job.

r." J-
ayf
o=
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I'ow to improve education system in rural India
Free education

lish more schools

- Work on school infrastructure

= Bring innovative teaching methods
4 Promote computer literacy

Skill Based Learning

Free basic Computer Skills Classes
Incregse the number of schools

R per Infrastructure and availability of resources
“The future of India lies in its Villages”

- Mahatma Gandhi
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INTRODUCTION

A case study can be defined as intensive study a
person, a group of people or a unit which is aimed to
generalised over several dnits. A case study has also

been described as an intensive systematic
investigation of a single individual group, community
or some other units in which the researcher examines .
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Milk for stronger tomorrow
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4 P'S OF MARKETING

s»*Place

¢ Promotion
«*Price
«*Product

2.PROMOTION

HOW TO PROMOTE A MILK IN A RURAL
AREAS??

+» Word of mouth

+* Join organisations

+ Promote other products
+ Talk to your customer

1. PLACE

Place plays a major role in the successful implementation of
business we have chosen mandya which have more production of
milk will by their from farmers and sells them in the place .
Dharwad which have more milk scarcity at reasonable price our
farm is located in Dharwad.

3. PRICE

A price change will act in at least twa separate ways 10 affect
milk production . Short-run production changes can be made
by culling herds and /or after feeding practices . Long -
production increase require change in herd size. If a model of
quantity produced as a function of past price is specified and
estimated . We the producer buy milk at 12rs per litre. We
distribute or sale it for 18rs per packet.
¥7 2
nm.... 3 %5
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4. PRODUCT

Quality: Good quality raw milk has to be free of debris and rediment , free of
ofl- flavours and abnormal colour and odour ;low in bacterial count, free ol
chemicals and of normal composition and acidity . The quality of raw milk

is the primary factors determining quality of milk product.

Quantity: cows normally will not secrete more milk daily than equivalent of
8- 10% of their body weight, whereas goats may secrete enough milk daily to
equal 20 or more percent of their body weights.

u......._..._.i...l....__ .
\.._..._..\.1.....\.-!!- \ . — - e — e R —
CHALLENGES FACED BY MILK PRODUCTION 1 Oﬂgmwmﬂm%omm
There m”_.ﬂ two nﬁm:m:m__mm faced _uw_ farmers while The fear of competitive setback is not only alarmingly real but also
producing the milk to the market they are- frightening , especially if you are a new fish in the ocean . On the
- ; contrary , it is worth knowing that fierce competition not only implies
*Competitors that problem you are solving is worth solving but also that the right
et i 1 Ty } =1 ite vet,
+In rural area cows are more how to promote product —market fit hasn’t been established quite yet
1 I duct “Customer is king” is the new catchphrase used in almost every segment
peopie to buy our produc of the industry today.
Companies are making consistent efforts towards their efstpmers to
understand their psyche and buying habits. a2
..ﬁ..._h.tul...ﬂ... -.r.zuzv. )
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2. HOW TO PROMOTE,PEOPLE TO ADVANTAGES OF PRODUCTION OF MILK IN

BUY OUR PRODUCT RURAL AREAS
+»Flash sale # Dairy is a universal agricultural production .
oﬂfmﬂwu mﬂaﬂﬂmﬂ:—mu .Wﬂ# mﬂ-ﬁﬂﬁ_ﬂmﬂm free % Dairying is equally important in developing rural arcas,
z B = Pe ived benefits . | Aoy in tho *
+»Coupon or discount with purchase - :Hv A o u_” L ety DRCY Farmer

< Tripwire  Dairy farming is copital intensive. Y\ Wy
S N ol
**Recurring sale .

OFFERS- VISION AND MISSION-
Vision:
s»Free samples. A vision statement focuses on tomorrow and what an
+»Good customer services.

organisation wants to ultimately become.

Our vision is to —

%+ To ensure the supply of best quality milk products.

% To ensure best price of milk along with timely payment to dairy
farmers.

+ Sunshine currently offers a portfolio of 17 nﬁ:ﬂrm@_@%ﬁﬁ
\...,_./_,._/r..vr. L .:...“. “_.1“..._....

e e Y oy |




MISSION-

A mission statement focuses on today and what an organisation does to

achieve it.

Our mission is to-

%+ Is to provide fresh and pure dairy products to our customer.

< Facilitate self employment opportunity.

< Giving back meaningful return to our partners and helping them to
ETOW.

+% Creating an vibrant work environment that nurtures the growth of

\..ﬂﬁm—g.nnmaﬂwf.

DOES YOUR PRODUCTION COMPANY
HAVE US.P There are some common elements that make for
good proposition statement

Chances are some of those suppliers are producing the very same products you are . So
how can stand out from the crowd when customers are deciding between you and your -
8 : : it should be-

competitors? Start by developing a compelling unique selling proposition.
. .
s¢Clear and concise

moﬁwwmﬁm OF UNIQUE SELLING < Adoptable
P [ - R

| 5 .. **Distinctive
A great unigue selling proposition , also known as a value statement, competitive

differentiator or better than clearly articulates why a customer should buy you instead of s True

a computer.




SHOWCASING YOUR UNIQUE SELLING
PROPOSITION ON YOUR WEBSITE

1. Use video to boosts sales.

2. More than marketing-

CONCLUSION-

Milk and its derivatives are proposed as being
useful foods throughout all life periods , in
particular during childhood and adolescence,,
when their contents of calcium, protein ,
phosphorus, and other micro nutrients might
promote neurologic development

THANK YOU

PRESENTED BY-

CHETANA- (INTRODUCTION)
NANTHNI - (PRICE)
CHANDANALILR - (PROMOTION)
SAHANA - (PRODUCTHON)
SANDHYA .S - (CHALLENGES , PFT)
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SETTING UP
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IN RURAL AREA

ABOUT OUR PIZZA

. PIZZA DISH OF ITALIAN ORIGIN CONSISTING OF A FLATTENED
DISK OF BREAD TOPPED WITH SAME COMBINATION OF
OLIVE OIL, DRGANO, TAMATO, OLIVES, MOZZARELLA OR
OTHER CHEESE AND MANY OTHER INGREDIENTS ARE
BAKED QUICKLY - USUALLY, IN A COMMERCIAL SETTING,
USING A WOOD FIRED OWN HEATED TO A VERY HIGH
TEMPERATURE AND SERVED HOT .ONE OF THE SIMPLEST
AND MOST TRADITIONAL PIZZAS IS THE THE MARGHERITA.
WHICH IS TOPPED WITH TOMATO SAUCE OR TAMOTOES ,
MAZZELLA AND BASIL POPULAR LEGEND RELATES THAT IT
WAS NAMED FOR QUEEN MARGHERITA, WIFE OF UMBERETO
15T WHO WAS SAID TO HAVE LIKED ITS TOPPING COLOUR
GREEN,WHITE AND RED WERE THOSE OF THE ITALIAN FLAG
AND ITS ALL STARTED FROM HERE.

INTRODUCTION

» A CASE STUDY CAN BE DEFINED AS INTENSIVE
STUDY A PERSON, A GROUP OF PEOPLE OR A
UNIT WHICH IS AIMED TO GENERALIZED OVER
SEVERAL UNITS. A CASE STUDY HAS ALSO
BEEN DESCRIBED AS AN INTENSIVE
SYSTEMATIC INVESTIGATION OF A SINGLE
INDIVIDUAL GROUP, COMMUNITY OR SOME
OTHER UNITS IN WHICH THE RESEARCHER
EXAMINER

LOGO 2




OBJECTIVES v o

The objectives for 69 Pizza are:

»To establish the market presence needed to
support marketing and sales goals and to attract

customers.

« To reach healthy monthly sales by the end of the
year, and average monthly sales increasing modestly
by steadily through Year 3.

» To achieve double digit profit margins.

» To develop top-rated relationships with 2-4 well-
respected, all-Coordinating distributors.

PRODUCT

« The product strategy and mix in @69 Pizza marketing
strategy can be explained as follows:

» @69 Pizza is one of the leading global pizza outlets. The
product line of @69 Pizza is mainly concentrated on
various kinds of pizzas which are customized with
respect to the local markets. In India the most popular
offered by @69 Pizza is the pepperoni pizza. In other
places it ranges from a lot of veg pizzas to other non-
vegetarian pizzas. The size of the bases has a lot of
variety and are of various types. A variety dips, sauces
and toppings are also included. @69 Pizza can be
customized as per the preference of the customer

-

MARKETING STRATEGIES AND WITH 4PS

« Segmentation, targeting, positioning
» Competitive advantage

« Distribution strategy

» Brand equity

Competitive analysis

« Market analysis

» Customer analysis

r
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PRICE — :

x We value our customers and strive to provide a
pleasant experience everytime. The All New 69
Pizza Company offers u with softer crust, tastier
sauce, 3X toppings and more cheese is renew with
the same prices. The overall pizza prices have
been set to offer you the best taste at the best
price. Now enjoy more of your favourite @69 Pizza
at less price. @69 Pizza offers remarkable value
for money, so that you and your pocket both have
a delightful experience. Everyday is a celebration
with @69 Pizza Everyday Value Offers. ey
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Enjoy your favorite @69 Pizza regular pizzas
starting at @ Rs.69 each and medium pizzas
starting @ 99 each. For us, customer's experience
is always important hence we offer our quality food
products. 69 Pizza provide premium food quality
and service without charging a premium price. The
price of 69 pizza is comparatively less than other
competitors. The Pizza prices have been set to
ensure that you get a deal that is value for money.
Celebrate everyday with 69 Pizza India, grab
exciting pizza deals & offers with Everyday Value
Offers.

PROMOTION S

» Puch Up Sales Promotion Strategy

Free display materials
Storage materials
Demonstrations

Incentives to dealers

Free gifts

Pull-up sales promotion

Free Distribution of Samples

PLAGE

% Place refers to providing customers access to
the product, and it also calls into play
convenience for the customer. Marketing,
through digital means or otherwise, is about
putting the right product, in the right place, at
the right price, at the right time, in front of the
customer. The place where we are setting up
our pizza shop in Nelamangala.

» With-pack Premiums

» Price-off Premiums Strategies are
» Money Refund Premiums

» Exchange Premiums

% Fairs and Exhibitions

% Interactive Games

i
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MISSION -

« 69 Pizza creates a friendly and pleasant
atmosphere for customers in a well-designed, and
productive environment in which people can work
happily. We are sensitive to the look and taste of
good pizza as well as to high-quality ingredients,
We look to provide the best possible value to our
customers who desire great tasting pizza and to
provide customers with the satisfaction of
receiving a great value, both tangibly and
intangibly. Additionally, we are the first home-
deliverer of pizzas in our area.

GROUP MEMBERS

Bhuvan (Leader)
Aniketh (PPT Done By)
Abishek

Chirag

Yogesh

Jeevan

« Vishal

Tejas

Vishwas

Akashy
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KEYS TO SUCCESS

+ Delivering the customer value proposition.
x » Marketing: promoting a new company, product, and
delivery channels to a rural community.
»  Product quality and consistency.
x » Pricing effectively with respect to the project quality
and customer value proposition.
 Family-oriented atmosphere with occasional nights
of family entertainment.

« » Management: products delivered on time, costs
controlled, marketing budgets managed. Thereis a
temptation to fixate on growth at the expense of profits.




COMPANY : -
ROYAL PANTHERON




PHOENICAR




The Place is the Marketing mix that
ensures that the product is
distributed and made conveniently
available for the consumer of the
right location and, right time and the
right place.

Pricing Strategy
Expensive Pricing
Exclusiveness

High Brand Trust
Maintenance Cosis
Car's Performance

PROMOTI

Oplimize Brand’s Online Presence

SEQ - Friendly Website

improve Rank on Google with the

Right Keywords e 4

o e

Product Launch Event mvmn-su.—._ﬂz.
Adding Own Brand fo yelp and | et ,.J i
optimize our listing IR

Trade - Offs
Selting Up a Benchmark




MARKETING STRATEGY

Luxurious Brand Management in a
Niche Markel

Luxurious Brand Managemen! among
the low volume car manulacturers

Marketing Secrels of Luxury Car
Brands

Markeling with a higher purpose -
based marketing or couse markeling

Segmenting Targel Markel

Presented By: -

Sri Aurobindo College
1%t B. Com B students
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| SUBJECT :- PRINCIPLES OF MARKETING

A CASE STUDY :- HEALTH AWARENESS




HEALTH AWARENESS AND KNOWLEDGE OF THE SLUM
DWELLERS

\ INTRODUTION .-

= Health is the prime concern for all the walks of life . The slum dwellers are the most
E\h_osm&\a in this regard and they are far away from getting minimum level of
Ithcare services .




 SOLUTION ON HEALTH A WARENESS -

\ » 7. Increasing literacy rafte .
| » 2, Establishing low price healthcare cenfres .

= 3. Help the dwellers to increase their
-earnings .




OBJECTIVES OF HEALTH AWARENESS

Highlights the economic and social conditions of the slum dwellers.

Identify rural pecple knowledge about available healthcare services
and their uses.

Evaluate the rural peoples level of satisfaction regarding public and
private health facilities .

Analyze rural peoples awareness and knowledge about the preventive
healthcare.

Analyze rural peoples knowledge about the preventive health facilities




PREVENTIVE MEASURES OF HEALTH AWARENESS :

\ Profit sharing or low interest based group micro

\ credit programs further could be replicated for basic
services provision in the slum area like ,installation of

wafter point, common toilet facility , electricity ,gas,
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CONCLUSION :-

\ = It is apparent from the discussions that due to inadequate
preventive and curative health facilities the poor dwellers are
compelled to live in a highly unhygienic and degraded to live
in highly unhygienic and degraded environment . However
there are growing trends of health awareness among the slum
oor and they are also willing to pay more for better
healthcare if it is affordable .However there is serious lack of
knowledge among the dwellers about basic preventive health

care.
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